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“Most hospitals only have 
one radiology leader, and  
it’s all on their shoulders. 
Having access to a wide 
range of experience  
through MedQuest is  
very beneficial.”

• Improve quality and  
the bottom line

• Enhanced customer 
experience

• Revenues up significantly 

Contact us to see 
how you can put 
MedQuest’s radiology 
management 
experience to  
work for you.

678.992.7324
www.MQradiology.com

“With MedQuest, we’ve improved the patient 
experience as well as the quality of scans. 
MedQuest made sure that the quality of the 
work by the technologists and the radiologists 
was up to par, identified any gaps and 
developed a plan for how to improve skillsets 
when necessary. We revised schedules  
to make sure that everyone was working  
at the top of their license – which our staff  
really appreciated.” “Typically hospitals tend to promote 

a lot of services at one time rather 
than having a dedicated resource 
for a single department. Having a 
person out in the field to visit clinics 
just to talk about imaging has really 
benefitted us and helped us uncover 
some struggles physicians may  
have had in the past.”
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“MedQuest  
is the expert  
in imaging.”

“MedQuest helps us better schedule 
outpatients so potential patients don’t go to 
another facility. Instead of holding spots in 
the schedule for possible inpatient imaging, 
MedQuest has really helped us have a 
mindset of filling our day and pulling patients 
in, instead of waiting for them to come to us. 
Instead of holding time, we can work in the 
inpatients when procedures don’t take as  
long as scheduled.”

“In the hospital, we sometimes 
have to juggle a lot of balls in the air 
with trying to schedule outpatient, 
ER, OR and inpatients. MedQuest 
came in and showed us how to 
prioritize and meet all the demands 
– if not exceed the demands –  
of our customers.”

SCHEDULING

QUALITY

MARKETING

“In most instances, we had good, strong 
quality, but we talked about how to 
enhance it and how to go out and sell 
it in the community so someone would 
choose us over another facility.”


